Do you have an idea for a website and you’re not sure if it’s a good idea, then checkout this magazine to read how everyday people are building successful online businesses. 

                                     [image: ]                                         [image: ]         
                                 Grace Daly Founder                                     Aaron Darko Founder of   
                                  of GraceDaly.com                                          Millionaireat24.com                         
                                                                                                                                                                                     
       NextStopIncome.com 
The Magazine for Internet Entrepreneurs 
                                      
                    [image: ]

Just in case you’re wondering, this house in the picture above sold in Aspen, CO for a whopping $135 million.  My question is, would you buy a house that cost this much? 
Message from the Editor: 
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Welcome to NextStopIncome.com magazine, my name is Russell Handy and in the picture above that is me on the left and sitting next to me is Mark Victor Hanson.  Mark and Jack Canfield have sold 80 million copies of their Chicken Soup for the Soul books.  I created this magazine to show people that in spite of this recession everyday people are running their own businesses online and these people that I interview are creating financial independence for themselves.  
I really hope you enjoy reading this magazine.  If you have an idea for a website, then I hope you will put your idea into action and start your own online business.

I wish you the very best!!    

Russell Handy – Editor-in-Chief

Hello everyone, I’m blessed to know Grace as a friend and she is a true inspiration to me.  Grace runs GraceDaly.com, she does coaching and mentoring and she also writes a monthly column called the Daly Dish - which covers the Retail Facilities Industry that Grace has worked in for 25 years.  I really think that you will enjoy my interview of Grace as my intention with this magazine is to show you that everyday people are having a lot of success running online businesses and being in charge of their own financial independence.
P.S. You can purchase Grace’s new book titled The Seven Success Keys for the Retail Facilities Professional   at her website gracedaly.com
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What made you start an internet business and what is the purpose of GraceDaly.com?
GD - I started on the internet solely to reach more people.  The purpose of GraceDaly.com is to help people find their balance, peace and fulfillment.  It’s to help folks rediscover and pursue their happiness, which is accomplished only when they are balanced and clear – that’s when they’ll reach their maximum potential.  When you work with a coach – you empower yourself to grow, to learn, to push outside your comfort zone.  A coach holds accountability for action, progress and results.  I myself have had many mentors and coaches throughout my career – that’s where my biggest leaps of progress have come from.
What business advice has made an impact on your life and your business?  
GD - In June 2009, when I decided to leave corporate America, that was the biggest impact.  I think I’ve always wanted to leave; I’ve always been entrepreneurial to a great degree, working on side projects that I was innately passionate about – like my writing and coaching.  I’ve seen both great times and tough times during my 15 years in corporate America.  It breaks my heart when I see people get so stressed out that they physically get ill from work.  They don’t eat, they have back, shoulder and neck pain, and they live in fear of layoffs especially in this economy.  I want to help them find their balance and peace.  This is always sought from within.
The BEST life and business advice I learned from a very young age was the vast difference between self worth and net worth.  You see, way too many people identify with their jobs, titles, salaries so strongly to the point that they would never take the leap of doing anything on their own even though they may truly have other desires.  This constant game and focus to chase and obtain a certain net worth actually cheats you out of your life’s fulfillment.  It’s a false sense of self when one identifies with the external – there are people that even go to the extremes of solely identifying with the cars they drive, the square footage of their homes or their monthly bank accounts.  Now don’t get me wrong – there is nothing evil or wrong in having achieved certain materialistic goals, however that being said, one should not be their own prisoner of this material that they cannot identify with anything else.  
To me, self worth is the understanding of who you are, where you came from and where you’re going.  It’s about having the courage to pursue your dreams despite whatever obstacles may be in your way.  It’s about the contribution you make to society, the give back, as well as the humility and grace to ask for and accept help.  This is your essence- it’s your being and who you are.  It’s not owning something or having a title to something – it is a consciousness that is supported by a higher source.  It’s purely spiritual.
What books have you read that you would recommend and why?
GD - My very favorite book of all time is The Seven Spiritual Laws of Success by Deepak Chopra.  It is a beautifully written book to help readers achieve the fulfillment of their dreams.   I first read it in 2003, to this day I still refer to it.
Wayne Dyer is another one of my favorite authors.  In the book Making The Shift, he writes on making the move from ambition to purpose.  There’s clearly a difference in both but many folks don’t see it – they’re so caught up in themselves – they think it’s the same.  He also speaks on ego and how that falsely guides people as well.
What internet business do you admire and why?
GD - I admire the internet businesses that come from the source of creativity and passion to help people learn and grow.   There’s plenty of internet businesses out there that sell “stuff” whether it’s jewelry, fashion, house wares, etc.  Don’t get me wrong – there is a need and convenience factor to shop on line – but I don’t want to “shop for stuff” on line.  I’m attracted to the internet businesses that challenge your mind, your creativity and spirituality to grow.  I love your site, Russell. www.theinternetcanmakeumoney.webs. com  – because you’ve cataloged websites of entrepreneurs and internet marketers!  That’s ingenious and a great go to source!

What made you write a book about the 7 Success Keys for the Retail Facilities Professional?
GD - I’ve been in retail construction and facilities for over 15 years for major national retail chains.  Retail Construction builds new stores; whereas Retail Facilities is responsible for repair, maintenance, capital upgrades and remodels of opened stores.  
I wrote this book to raise the visibility and recognition for an industry group that is generally not thanked or recognized enough for their contributions to the business.  The bean counters (CFOs) of the world are the first to tell facilities folks to reduce cost when they are tightening the belt without understanding the nature of the business.  The Facilities department is usually considered one of the major expense lines in a business – but there’s a reason for that.  Even if you’re not remodeling – at the very least you must upkeep, repair and maintain if you want to protect the brand identity of your stores.  These past couple of years is a perfect example of that.  Bean counters dictate how much they’re cutting out of the facilities budget – then before you know it – you’re properties are in poor condition and your capital spend goes up because you are not maintaining your equipment.   You ask a facilities professional to describe their job and I’d bet one of the top 10 descriptions is always “It’s a thankless job.”   The mission of my book is to dispel that.  There is invaluable contributions the retail facilities professional brings.
What is your favorite website?	
GD - One of my favorite website (aside from yours!) is Wayne Dyer’s website:  www.DrWayneDyer.com.  It is a beautiful website and there is an intrinsic calmness to it; it exudes spirituality and love – not only through his blog but also through the visual design of the site which is elegant and simple.  



How did you develop your own coaching program?
I listened to the needs of the market.  People were calling me for life balance.  People were calling me to increase their sales in business.  People were reaching out to me when they were depressed or needed a “shot of inspiration”.  Start noticing the questions people are asking you, understand the needs out there, and then plot out the most effective way to assist them in that need.
How do you balance your time with being a wife, mother and business owner?
When you have a deep driving passion – you just do it.  Being an entrepreneur has actually freed up my time, allowing me to have more quality time with my family.  I prioritize what’s important to me because I’m calling the shots now.  I absolutely love and believe in what I do – so it does not even feel like work.  It feels like I am living my purpose, and this keeps me in an eternal sense of fulfillment, gratitude and humility.
Grace Daly International, Inc.
www.gracedaly.com
grace@gracedaly.com












Russell Handy interviews Aaron Darko who is the Founder of the website millionaireat24.com.  I really encourage everyone to checkout Aaron’s website because he does great interviews of the brilliant minds of successful Internet Entrepreneurs. Also Aaron has great information on how to be successful in life and how to run a successful internet business.  Scroll down below and I hope you enjoy the interview as much as I did !! 
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What inspired you to start millionaireat24.com?
AD - The reason why I started Millionaire at 24 was to inspire people and lead by example, because I figured there’s not many leaders in the world, and I wanted to be one of those leaders that inspires my generation, my generation of people. What Derek Johnson said on the interview I did with him, he said, “University is a holding tank for people who don’t know what they want to do in life.” So that’s exactly what I found when I was at college. Some of the people there, in fact, most of them, didn’t really know what they wanted to do after they graduated. So that’s part of the reason why I started Millionaire at 24, to make people realize that, look, you can actually get rich on the Internet. And that’s why I’m interviewing all these successful people. So it’s not just me saying it. It’s third party validation, that, “Look, these guys are doing it. Let’s all do it.”
Who is Aaron Darko and what is your purpose on planet earth?
AD - I'm just your regular guy who made a decision to change his life. I am committed to continuous improvement and leading by example inspiring others to live their life to the full and never be stopped by their obstacles. My purpose is to make a positive difference helping millions of people live their greatest life. Everybody needs to be aware that no matter what situation they are in, they can change their life. If you are part of the problem - you are also part of the solution. And remember that where you are right now is a result of all the decisions you have made up until this point - the great thing is that you can change your decisions going forward to enjoy the type of life you want and you know you deserve.
What website or websites inspired you to create your own internet business?
AD - Incomediary.com - My friend over there - Michael Dunlop. I implemented everything he teaches over at his site (very few people implement!) And since I had my blog I have really just got busy interviewing people and getting inspiration from my idols on YouTube and going to seminars - constantly feeding my mind. 
Gary Vaynerchuk inspired me too. I remember watching his videos a couple months before I started my site.  I remember asking my friends 'what am I’m good at' what do you ask me advice on? just so I could find my passion. I eventually did and haven't looked back since!

Aaron checking out a new car at dealership
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What piece of advice was told to you and you continue to treasure this advice to this day?
AD - Great question - I had to think about this one! It has to be from my Dad back in the day when my parents used to lecture me all the time because I was performing poorly at school!
He told me that life is like a car. You get out what you put in. If you don't put any fuel in (meaning effort) then you won't get anything out and you won't go anywhere in life. However if you put a lot of fuel in then you will go far in life! What a great analogy! At the time I didn't realize how powerful that analogy is until now! You get out of life what you put in!

What books have you read and why would you recommend these books to the readers of this magazine?
AD - I'm gonna be straight up here and say I don't read books! I know I should - I do read, but not books. I prefer to have the book as an audio book so I can listen in my down time or wherever. 
Think and Grow Rich by Napoleon Hill, Robert Kiyosaki - Rich Dad Poor Dad is a must read. Then you got Tony Robbins - Awaken The Giant Within. Then Brian Tracy's Psychology of Achievement audio series. Tony Robbins - Unlimited Power I + II audio series. I suggest everyone to go and read/listen to those because they will change your life.
Aaron and Internet Giant Yanik Silver at Yanik’s Silver’s Underground Online Seminar 6
[image: ]

What advice would you give someone who is thinking that they are not a technical person or business savvy person to start an internet business?
AD - I think that’s a poor excuse. There are no excuses in life - there is either a RESULT or a STORY. And successful people only go for RESULTS we're not interested in stories. So with that said if you are not technical like me learn from someone who is breaking down the technical stuff in an easy to follow way. Or better still partner with someone who is technical! There are ways around it. If you let this obstacle stop you I can guarantee you will not become successful - because successful people solve problems and won't let anything get in the way of them getting to point B.

Who is the next person that you would like to interview for your website business and why? 
AD - Will Smith. He is not the next but I want to interview him.  I will soon I know that. And I actually want to do a live interview with him. I have this big vision for my site and the possibilities are endless! It’s really exciting just thinking about it! 
Will Smith because every time I watch some of his videos I really do see myself in him. It gives me goose bumps watching him because his passion is the same as mine and I know we will get along really well. I also know that for me to get his attention I need to have interviewed a few more influential people - which is what I continue to do. Will is one of the best role models for people because he has such a mass influence being in these blockbuster movies so it would be great to have those people come to my site to watch the interview and that way I get more exposure!




What gives you the greatest joy in your life?
AD - Really good question! It has to be making my loved ones happy with whatever it is. You know, I am not a selfish person at all. I think it’s because Tony Robbins brought out the giving side of me and said "the secret to living is giving" I totally believe that. I have now realized that getting the material things or going to the places you've always wanted to go doesn't make you happy. What makes you happy deep down is knowing that you're making a difference (to me anyway) I consciously make an effort everyday to help at least one person in whatever it may be, because that is what gives me the greatest joy. I'm serious I love people and helping them however I can.

What does money mean to you?  I ask that question because I heard author Iyanla Vanzant say that money stands M-My- O-Own - N-Natural - E-Energy - Y- Yield.  Iyanla said that it's the energy that we give to the world that attracts money to us in our own yield to fulfill our own purpose in life.
AD - Money is nothing but flow and we've gotta keep it flowing! Yes at the core level everything is energy and money is magnetic and goes to where its welcome so if you're not treating money well then it’s not going to stay around you for long. By that I mean if you're spending money as soon as you get it, you're silently telling money that you don't want it! This is what I learnt from T Harv Eker. Try doing this from now on and trust me it works. Every time you get money say "I am a money magnet, thank you, thank you, thank you" and watch more money come into your life. I'm dead serious. Why does this work you ask? It’s because you are putting out that positive energy that’s attracting money to you! And you are a money magnet, start seeing yourself that way. Also when you see money in public on the floor pick it up and say the mantra again! It works!
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Did you know this amazing fact about Facebook.com

To reach 50 million users, it took:
· Radio (38 Years)
· TV (13 Years)
· Internet (4 Years)
· IPOD (3 Years)

Facebook added 100 million users to its website in less than 9 months !!  In 2010 Facebook has 500 million users !

I truly believe that Facebook will be around for years to come.

-----------------------------------------------------------------------------


Do you have an idea for your own social network website?  

Checkout the website SocialGo.com, it’s a great place where you can get started with building your own social media website for free.  If you want to add more features to your site then there are monthly fee packages that you can purchase.

Top 5 Self-Made Internet Millionaires under age 20
#1 – Catherine and David Cook
Age at startup: 15 & 17
Company: My Year Book
Net Worth: $10 million
[image: http://pigjockey.com/wp-content/uploads/2010/03/catherine_dave_cook.jpg]
Bio: Catherine Cook, 15, and her brother David, 17, were looking through their high school year book when they came up with the idea to create a free interactive version online.
Catherine persuaded their older brother, Geoff, who was a budding internet entrepreneur at the time, to invest $250,000 in their idea. The site was launched in April 2005 and 950,000 members joined in the first year.
Fast forward 5 years, and the site has a net worth of around $10 million.








#2 – Ashley Qualls – There are great interviews of Ashley on YouTube.com
Age at startup: 14
Company: Whatever Life
Net Worth: $4 million
[image: http://pigjockey.com/wp-content/uploads/2010/03/20091119-142549-pic1.jpg]
Bio: In 2004, when Ashley was just 14 years old, borrowed $8 from her mom and started a website called whateverlife.com which provided Myspace.com layouts and HTML tutorials for people in her age demographic.
Ashley dropped out of high school and in less than two years the site was raking in $70,000 a month purely from advertising revenue. As a result of its success, offers started flooding in for the Myspace-help website. Qualls was flattered by an offer of $1.5 million plus a car of her choice, but she turned the offer down. In total, she has earned over $1 million from the site.




# 3 – Juliette Brindak
Age at startup: 10
Company: Miss O and Friends
Net Worth: $15 million
[image: http://pigjockey.com/wp-content/uploads/2010/03/20091121161956292.jpg]
Bio: Juliette Brindak came up with the idea for Miss O and Friends when she was just 10 years old. She later put put her idea online. 
Miss O is a website by girls, for girls to build self-esteem, positivity and good sense of self. It’s visited by millions of girls each month in the age range 8-12, which Juliette like to call ‘tweens’.
When Juliette was 16 she released her first book in the summer of 2006 which sold over 120,000 copies. Now, her business at 20 years old is worth $15 million.






#4 – Paul Bourque
[image: http://pigjockey.com/wp-content/uploads/2010/03/mug.jpg]
Age at startup: 18
Company: Affiliate Marketer
Net Worth: $300,000/month
Bio: Paul Bourque was 18 when he started browsing ways to make money on the internet. He stumbled across affiliate marketing, and after profiting in the first month he couldn’t turn away.
His first month’s revenue was around $600, and in less than a year Paul’s earning over $300,000 a month from AzoogleAds.
He currently works full time as an affiliate marketer, but also runs an affiliate marketing blog where he shares tips and tricks.





# 5 – Ben Kauffman
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Age at startup: 18
Company: Mophie, Kluster and Quirky
Net Worth: $5-10 million/year
Bio: Ben Kaufman founded Mophie, an iPod accessories website, when he was 18 years old. The site sells iPod batteries, cases, cables and more. 
He later went on to launch Kluster, ‘a collaborative decision making platform’. At 22, his latest venture is a website called ‘Quirky‘. The site enables anyone with a good idea to get it manufactured – if successful they will earn a royalty percentage.

Founder of Mint.com Aaron Patzer made $170 Million in Two Years
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The Founder & CEO: Aaron Patzer

The Company: Mint.com
One of the biggest misconceptions about Internet business success is that you can't build a "real" company without fancy office space, mahogany furniture and slick corporate attire. Laying waste to this myth is Aaron Patzer, the founder of Mint.com and tireless advocate of frugality. Conceived as a way to painlessly connect consumers with money-saving deals and offer useful insight into their financial lives.  Mint.com was itself a model of frugality, growing little by little and taking outside investment only when necessary to expand. This is a sharp contrast from many late 90s Internet businesses, which seemed to regard the business as an excuse for burning other people's money rather than a vehicle for producing its own. Patzer's frugality paid off when Mint was acquired by Intuit in 2009 for $170 million.
Marc Lotenberg – The Founder of 944.com
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Founded: 2001
Age: 29
Location: Phoenix
Employees: 100
2007 Revenue: $12.5 million
Website: www.944.com
Marc Lotenberg founded 944 Media, a marketing company that publishes a lifestyle and entertainment magazine, using money he had received for his Bar Mitzvah and "an unbelievable amount of credit card debt." In total, he says he maxed out seven or eight cards to launch 944, which publishes editions in Las Vegas, Miami, and five other cities across the country and also promotes celebrity events. Next up: New York. A successful publishing company in a new media world? "There were always naysayers," Lotenberg boasts. "Now they work for us."



Joshua Dziabiak – The Founder of ShowClix.com
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Lukas Biewald and Chris Van Pelt
Amos Winbush III
Sean Whalen
The Founders of LivingSocial
Jack Abraham
The Founders of Venmo
The Founders of Songkick
Maia Josebachvili and Bram Levy
Callie Works-Leary
Aaron Houghton and Ryan Allis
Alexa von Tobel
Dan Schawbel
Joe McClure
David Schottenstein
Ooshma Garg
Chris Easter and Bob Horner
Ashleigh Hansberger
Tyler Balliet and Morgan First
Is it a game? Is it a social network? Does it really matter? Naveen Sevadurai, 28, and his co-founders at Foursquare are rocking it in the geolocation space. With more than 2 million users, the business is valued at nearly $100 million.
This 28-year-old Toronto entrepreneur created Sprouter to combat her own feelings of isolation. The Twitter-like social network lets small business owners connect, network, and advise one another. At last count, the site had 15,000 users.
Occipital’s founders created RedLaser, the highly popular iPhone barcode-scanning app, which they recently sold to eBay. They used the proceeds from the deal to hire three engineers who are now working on developing more cool products. The Boulder, Colorado, start-up, which was backed by the incubator TechStars, will post $2.5 million in revenue this year. Reddy is 26, and Powers is 27.
FEED Projects mixes style with a strong social mission. Profits from the New York City company's collection of canvas bags – some designs are simple, others are more ornate – are donated to fight hunger. With sales this year of $1.5 million, FEED has provided 56 million meals to children worldwide. Gustafson just turned 30. Bush, 26, is the niece and granddaughter of the former presidents.
Making blogging as simple as sending an e-mail is the goal at Posterous, a San Francisco start-up. The company developed technology by which users can automatically create a Web page when they send a post, a picture, or a video to post@posterous.com. The business has raised more than $5 million, and is backed by Y Combinator, the prestigious incubator. Agarwal just turned 30; Tan is 29.
This might not be the best time to be the brains behind LRMR Innovative Marketing & Branding, the company that manages the LeBron James brand. But Carter, who founded the business with James in Cleveland, Ohio, in 2006, has always fought the naysayers. He has already assembled an impressive portfolio of sponsors, which includes Nike, State Farm, and McDonald's, and hopes to expand the firm's client list, which, in addition to James, includes Minnesota Timberwolves guard Jonny Flynn.
To solve the “I have nothing to wear” problem, Hyman, 29, and Fleiss, 26, launched Rent the Runway, a website that helps fashionistas get their hands on designer clothing from the likes of Catherine Malandrino and Herve Leger, at a fraction of the retail price. Since launching last fall, the New York City company has registered more than 450,000 members, and is on pace to add 20,000 new members each week.
Brian Chesky, 28, Joe Gebbia, 28, and Nathan Blecharczyk, 27, have rooms to rent – lots of them. Their San Francisco start-up, AirBnB, allows homeowners with a little extra space to list and rent out their digs online. The company, a Y Combinator graduate, now has listings in nearly 5,000 cities in 142 countries.
One of Britain's most acclaimed (and precocious) foodies, Doherty, 21, leveraged his grandmother’s jam recipe to create a line of all-natural products. Sold under the brand name Super Jam, his fruit spreads are distributed widely in the United Kingdom. With sales of $1.1 million in 2009, the young Scot says his Edinburgh-based business will begin exporting to the U.S. in the near future.
David Graff, John Wirtz, and Brian Kaiser, all age 27, created software that lets coaches and players analyze game video footage remotely and securely over a laptop. Brett Favre, among others, used it when he played with the New York Jets. The Lincoln, Nebraska, company is on pace to gross at least $2 million this year, its founders predict, up from $475,000 in 2009.
Stephanie Kaplan, Windsor Hanger, and Annie Wang, all 21, turned a college fashion magazine into Her Campus, a website for students that features articles on everything from dating to surviving dull internships. Based near Harvard Yard in Cambridge, Massachusetts, the site covers 30 campuses, with more scheduled to launch this fall.
Watch out Ticketmaster. ShowClix, Dziabiak's Pittsburgh-based business, delivers tickets to concerts and events by e-mail and text message. The company will close 2010 with sales of $8 million, up from $4.5 million in 2009. Not bad considering that Dziabiak is just 23.









Chris Easter and Bob Horner – Founders of TheManRegistry.com
[image: ]
Ashleigh Hansberger
Tyler Balliet and Morgan First
Is it a game? Is it a social network? Does it really matter? Naveen Sevadurai, 28, and his co-founders at Foursquare are rocking it in the geolocation space. With more than 2 million users, the business is valued at nearly $100 million.
This 28-year-old Toronto entrepreneur created Sprouter to combat her own feelings of isolation. The Twitter-like social network lets small business owners connect, network, and advise one another. At last count, the site had 15,000 users.
Occipital’s founders created RedLaser, the highly popular iPhone barcode-scanning app, which they recently sold to eBay. They used the proceeds from the deal to hire three engineers who are now working on developing more cool products. The Boulder, Colorado, start-up, which was backed by the incubator TechStars, will post $2.5 million in revenue this year. Reddy is 26, and Powers is 27.
FEED Projects mixes style with a strong social mission. Profits from the New York City company's collection of canvas bags – some designs are simple, others are more ornate – are donated to fight hunger. With sales this year of $1.5 million, FEED has provided 56 million meals to children worldwide. Gustafson just turned 30. Bush, 26, is the niece and granddaughter of the former presidents.
Making blogging as simple as sending an e-mail is the goal at Posterous, a San Francisco start-up. The company developed technology by which users can automatically create a Web page when they send a post, a picture, or a video to post@posterous.com. The business has raised more than $5 million, and is backed by Y Combinator, the prestigious incubator. Agarwal just turned 30; Tan is 29.
This might not be the best time to be the brains behind LRMR Innovative Marketing & Branding, the company that manages the LeBron James brand. But Carter, who founded the business with James in Cleveland, Ohio, in 2006, has always fought the naysayers. He has already assembled an impressive portfolio of sponsors, which includes Nike, State Farm, and McDonald's, and hopes to expand the firm's client list, which, in addition to James, includes Minnesota Timberwolves guard Jonny Flynn.
To solve the “I have nothing to wear” problem, Hyman, 29, and Fleiss, 26, launched Rent the Runway, a website that helps fashionistas get their hands on designer clothing from the likes of Catherine Malandrino and Herve Leger, at a fraction of the retail price. Since launching last fall, the New York City company has registered more than 450,000 members, and is on pace to add 20,000 new members each week.
Brian Chesky, 28, Joe Gebbia, 28, and Nathan Blecharczyk, 27, have rooms to rent – lots of them. Their San Francisco start-up, AirBnB, allows homeowners with a little extra space to list and rent out their digs online. The company, a Y Combinator graduate, now has listings in nearly 5,000 cities in 142 countries.
One of Britain's most acclaimed (and precocious) foodies, Doherty, 21, leveraged his grandmother’s jam recipe to create a line of all-natural products. Sold under the brand name Super Jam, his fruit spreads are distributed widely in the United Kingdom. With sales of $1.1 million in 2009, the young Scot says his Edinburgh-based business will begin exporting to the U.S. in the near future.
David Graff, John Wirtz, and Brian Kaiser, all age 27, created software that lets coaches and players analyze game video footage remotely and securely over a laptop. Brett Favre, among others, used it when he played with the New York Jets. The Lincoln, Nebraska, company is on pace to gross at least $2 million this year, its founders predict, up from $475,000 in 2009.
Stephanie Kaplan, Windsor Hanger, and Annie Wang, all 21, turned a college fashion magazine into Her Campus, a website for students that features articles on everything from dating to surviving dull internships. Based near Harvard Yard in Cambridge, Massachusetts, the site covers 30 campuses, with more scheduled to launch this fall.
Watch out Ticketmaster. ShowClix, Dziabiak's Pittsburgh-based business, delivers tickets to concerts and events by e-mail and text message. The company will close 2010 with sales of $8 million, up from $4.5 million in 2009. Not bad considering that Dziabiak is just 23.
Biewald and Van Pelt, both 28, are seeking to make the world's contingent workers available online to the companies that need them to perform large volumes of simple tasks quickly and efficiently. Their San Francisco-based company, Crowdflower, has grown three-fold in the past nine months.
The nattily-attired Winbush III runs a company called CyberSynchs, which allows customers to synchronize data between their smartphones and their computers. Corporations also use it to pull information from the equipment of their mobile workers. The 26-year-old expects his New York City-based company to post more than $5 million in revenue this year—and perhaps as much as $12 million.
Whalen, 28, developed the AlterG anti-gravity treadmill with his father, a former NASA research scientist. The machine, which allows users to walk or run at just 20 percent of their actual body weight, is ideal for sports-injury rehab. U.S. soccer star Oguchi Onyewu, who used the treadmill to get healthy for the 2010 World Cup in South Africa, is a spokesperson for the company. Whalen projects $10 million in sales this year.
Tim O'Shaughnessy, 28, and Eddie Frederick, 29, founded this website, which provides users access to great local deals. Like competitor Groupon, they have raised big money: A total of $40 million from venture capitalists, which, they hope, will propel them to a revenue of more than $100 million this year (up from roughly $10 million last year.)
Abraham, 24, started San Francisco-based Milo.com to track online the availability and price of products at brick-and-mortar stores. Enter your zip code and the product name or SKU you’re looking for, and Milo will tell you where to find it in stock. The site saw its traffic grow by 70 percent each month in 2009. Mint.com founder Aaron Patzer is an investor.
Former University of Pennsylvania roommates Iqram Magdon-Ismail, 26, and Andrew Kortina, 27, started Venmo as a way to pay one another back for, say, a round of drinks or a tank of gas. Their venture-backed Philadelphia start-up operates a peer-to-peer mobile payment system that allows trusted friends to register and transfer money to one another securely.
Ian Hogarth, Michelle You, and Pete Smith, all 28, started London-based Songkick to allow music fans to easily search for, and track, concert dates of their favorite bands, purchase tickets to those shows, and share concert photos and reviews online. Another Y Combinator grad, the company has compiled more than a million concert listings and has landed more than $5 million in venture capital.
If you live in a busy city but crave the great outdoors, then Urban Escapes is a good bet for you. The New York City company arranges excursions—think skydiving, hiking, and tubing—for young professionals who want to flee their concrete jungles for a few hours or even a week. Josebachvili, 26, and Levy, 30, project $1 million in revenue this year, up from $250,000 in 2009.
This is not your grandma’s sewing store. CityCraft, the brainchild of Dallas entrepreneur Callie Works-Leary, carries designer fabrics that appeal to a new generation of sewers. Works-Leary projects $350,000 in revenue this year. To give back to her local community, she teaches classes at an area women's shelter.
As roommates at the University of North Carolina, Chapel Hill, Allis, 26, and Houghton, 29, founded iContact, an e-mail marketing company that counts a large number of small businesses among its clients. The Durham, North Carolina, business is on track to gross $39 million in revenue this year. It's also a B Corporation, which means it qualifies for a quasi-formal designation shared by socially-conscious companies.
Von Tobel, 26, started New York City-based LearnVest when she realized that there were precious few money-management resources for people her age. The site, which received $1.1 million in seed funding from executives at Goldman Sachs, has more than 100,000 users.
Is personal branding this generation's Woodstock? That's the founder of Boston-based Millennial Branding believes. Inspired by Tom Peters’ 1997 Fast Company article “The Brand Called You, Schawbel has created a mini-empire of books, magazines, blogs, and consulting services designed to teach his contemporaries the value of creating a personal brand.
McClure, 29, and his older brother tapped a family recipe to create their own pickle business. With facilities in the founders' hometown of Detroit and in Brooklyn, McClure's Pickles has gained national distribution through Williams Sonoma and Whole Foods. The company is on track to double revenues to $800,000 this year.
Schottenstein, 26, aims to democratize the world of bespoke suits by making them less expensive and more widely available. Astor & Black, his Columbus, Ohio, company, works with a field sales force of 82 independent reps around the country, and fulfills the orders they bring in at tailoring shops in Asia and in the U.S. The business grossed $11.3 million in 2009 and is on track to hit $22 million in sales this year, Schottenstein says.
A recent Stanford graduate, Garg, 22, founded Anapata, an online recruitment site for law firms that want to reach a diverse population of law school graduates. The company's analytics package for employers has proven to be as much of a draw as its recruiting services. Now she hopes to expand by reaching out to business school recruiters.
These brothers-in-law from Kansas City, Missouri, always felt a little left out of the wedding planning process. Their solution was The Man Registry, a website for grooms that eschews place settings for power tools and camping gear. So far, 25 retailers have signed on to sell merchandise on the site. Easter is 26, and Horner is 29.
To help companies launch, grow, and reinvent their brands through good, old-fashioned storytelling and innovative use of social media, Hansberger, 28, launched Motto Agency. Her Myrtle Beach, South Carolina-based company is on track for $600,000 in revenue this year.
These entrepreneurs loved wine but felt that no one was marketing it properly to their generation. So they started The Second Glass, a company with offices in Boston and Los Angeles that connects wine sellers to young consumers through a series of events called Wine Riots. Sales should hit $325,000 this year, the partners say. Balliet is 29, and First (center) is 26. For more on Inc.com's 30 Under 30 List, click here.










Iqram Magdon-Ismail & Andrew Kortina - The Founders of Venmo.com
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Is it a game? Is it a social network? Does it really matter? Naveen Sevadurai, 28, and his co-founders at Foursquare are rocking it in the geolocation space. With more than 2 million users, the business is valued at nearly $100 million.
This 28-year-old Toronto entrepreneur created Sprouter to combat her own feelings of isolation. The Twitter-like social network lets small business owners connect, network, and advise one another. At last count, the site had 15,000 users.
Occipital’s founders created RedLaser, the highly popular iPhone barcode-scanning app, which they recently sold to eBay. They used the proceeds from the deal to hire three engineers who are now working on developing more cool products. The Boulder, Colorado, start-up, which was backed by the incubator TechStars, will post $2.5 million in revenue this year. Reddy is 26, and Powers is 27.
FEED Projects mixes style with a strong social mission. Profits from the New York City company's collection of canvas bags – some designs are simple, others are more ornate – are donated to fight hunger. With sales this year of $1.5 million, FEED has provided 56 million meals to children worldwide. Gustafson just turned 30. Bush, 26, is the niece and granddaughter of the former presidents.
Making blogging as simple as sending an e-mail is the goal at Posterous, a San Francisco start-up. The company developed technology by which users can automatically create a Web page when they send a post, a picture, or a video to post@posterous.com. The business has raised more than $5 million, and is backed by Y Combinator, the prestigious incubator. Agarwal just turned 30; Tan is 29.
This might not be the best time to be the brains behind LRMR Innovative Marketing & Branding, the company that manages the LeBron James brand. But Carter, who founded the business with James in Cleveland, Ohio, in 2006, has always fought the naysayers. He has already assembled an impressive portfolio of sponsors, which includes Nike, State Farm, and McDonald's, and hopes to expand the firm's client list, which, in addition to James, includes Minnesota Timberwolves guard Jonny Flynn.
To solve the “I have nothing to wear” problem, Hyman, 29, and Fleiss, 26, launched Rent the Runway, a website that helps fashionistas get their hands on designer clothing from the likes of Catherine Malandrino and Herve Leger, at a fraction of the retail price. Since launching last fall, the New York City company has registered more than 450,000 members, and is on pace to add 20,000 new members each week.
Brian Chesky, 28, Joe Gebbia, 28, and Nathan Blecharczyk, 27, have rooms to rent – lots of them. Their San Francisco start-up, AirBnB, allows homeowners with a little extra space to list and rent out their digs online. The company, a Y Combinator graduate, now has listings in nearly 5,000 cities in 142 countries.
One of Britain's most acclaimed (and precocious) foodies, Doherty, 21, leveraged his grandmother’s jam recipe to create a line of all-natural products. Sold under the brand name Super Jam, his fruit spreads are distributed widely in the United Kingdom. With sales of $1.1 million in 2009, the young Scot says his Edinburgh-based business will begin exporting to the U.S. in the near future.
David Graff, John Wirtz, and Brian Kaiser, all age 27, created software that lets coaches and players analyze game video footage remotely and securely over a laptop. Brett Favre, among others, used it when he played with the New York Jets. The Lincoln, Nebraska, company is on pace to gross at least $2 million this year, its founders predict, up from $475,000 in 2009.
Stephanie Kaplan, Windsor Hanger, and Annie Wang, all 21, turned a college fashion magazine into Her Campus, a website for students that features articles on everything from dating to surviving dull internships. Based near Harvard Yard in Cambridge, Massachusetts, the site covers 30 campuses, with more scheduled to launch this fall.
Watch out Ticketmaster. ShowClix, Dziabiak's Pittsburgh-based business, delivers tickets to concerts and events by e-mail and text message. The company will close 2010 with sales of $8 million, up from $4.5 million in 2009. Not bad considering that Dziabiak is just 23.
Biewald and Van Pelt, both 28, are seeking to make the world's contingent workers available online to the companies that need them to perform large volumes of simple tasks quickly and efficiently. Their San Francisco-based company, Crowdflower, has grown three-fold in the past nine months.
The nattily-attired Winbush III runs a company called CyberSynchs, which allows customers to synchronize data between their smartphones and their computers. Corporations also use it to pull information from the equipment of their mobile workers. The 26-year-old expects his New York City-based company to post more than $5 million in revenue this year—and perhaps as much as $12 million.
Whalen, 28, developed the AlterG anti-gravity treadmill with his father, a former NASA research scientist. The machine, which allows users to walk or run at just 20 percent of their actual body weight, is ideal for sports-injury rehab. U.S. soccer star Oguchi Onyewu, who used the treadmill to get healthy for the 2010 World Cup in South Africa, is a spokesperson for the company. Whalen projects $10 million in sales this year.
Tim O'Shaughnessy, 28, and Eddie Frederick, 29, founded this website, which provides users access to great local deals. Like competitor Groupon, they have raised big money: A total of $40 million from venture capitalists, which, they hope, will propel them to a revenue of more than $100 million this year (up from roughly $10 million last year.)
Abraham, 24, started San Francisco-based Milo.com to track online the availability and price of products at brick-and-mortar stores. Enter your zip code and the product name or SKU you’re looking for, and Milo will tell you where to find it in stock. The site saw its traffic grow by 70 percent each month in 2009. Mint.com founder Aaron Patzer is an investor.
Former University of Pennsylvania roommates Iqram Magdon-Ismail, 26, and Andrew Kortina, 27, started Venmo as a way to pay one another back for, say, a round of drinks or a tank of gas. Their venture-backed Philadelphia start-up operates a peer-to-peer mobile payment system that allows trusted friends to register and transfer money to one another securely.
Ian Hogarth, Michelle You, and Pete Smith, all 28, started London-based Songkick to allow music fans to easily search for, and track, concert dates of their favorite bands, purchase tickets to those shows, and share concert photos and reviews online. Another Y Combinator grad, the company has compiled more than a million concert listings and has landed more than $5 million in venture capital.
If you live in a busy city but crave the great outdoors, then Urban Escapes is a good bet for you. The New York City company arranges excursions—think skydiving, hiking, and tubing—for young professionals who want to flee their concrete jungles for a few hours or even a week. Josebachvili, 26, and Levy, 30, project $1 million in revenue this year, up from $250,000 in 2009.
This is not your grandma’s sewing store. CityCraft, the brainchild of Dallas entrepreneur Callie Works-Leary, carries designer fabrics that appeal to a new generation of sewers. Works-Leary projects $350,000 in revenue this year. To give back to her local community, she teaches classes at an area women's shelter.
As roommates at the University of North Carolina, Chapel Hill, Allis, 26, and Houghton, 29, founded iContact, an e-mail marketing company that counts a large number of small businesses among its clients. The Durham, North Carolina, business is on track to gross $39 million in revenue this year. It's also a B Corporation, which means it qualifies for a quasi-formal designation shared by socially-conscious companies.
Von Tobel, 26, started New York City-based LearnVest when she realized that there were precious few money-management resources for people her age. The site, which received $1.1 million in seed funding from executives at Goldman Sachs, has more than 100,000 users.
Is personal branding this generation's Woodstock? That's the founder of Boston-based Millennial Branding believes. Inspired by Tom Peters’ 1997 Fast Company article “The Brand Called You, Schawbel has created a mini-empire of books, magazines, blogs, and consulting services designed to teach his contemporaries the value of creating a personal brand.
McClure, 29, and his older brother tapped a family recipe to create their own pickle business. With facilities in the founders' hometown of Detroit and in Brooklyn, McClure's Pickles has gained national distribution through Williams Sonoma and Whole Foods. The company is on track to double revenues to $800,000 this year.
Schottenstein, 26, aims to democratize the world of bespoke suits by making them less expensive and more widely available. Astor & Black, his Columbus, Ohio, company, works with a field sales force of 82 independent reps around the country, and fulfills the orders they bring in at tailoring shops in Asia and in the U.S. The business grossed $11.3 million in 2009 and is on track to hit $22 million in sales this year, Schottenstein says.
A recent Stanford graduate, Garg, 22, founded Anapata, an online recruitment site for law firms that want to reach a diverse population of law school graduates. The company's analytics package for employers has proven to be as much of a draw as its recruiting services. Now she hopes to expand by reaching out to business school recruiters.
These brothers-in-law from Kansas City, Missouri, always felt a little left out of the wedding planning process. Their solution was The Man Registry, a website for grooms that eschews place settings for power tools and camping gear. So far, 25 retailers have signed on to sell merchandise on the site. Easter is 26, and Horner is 29.
To help companies launch, grow, and reinvent their brands through good, old-fashioned storytelling and innovative use of social media, Hansberger, 28, launched Motto Agency. Her Myrtle Beach, South Carolina-based company is on track for $600,000 in revenue this year.
These entrepreneurs loved wine but felt that no one was marketing it properly to their generation. So they started The Second Glass, a company with offices in Boston and Los Angeles that connects wine sellers to young consumers through a series of events called Wine Riots. Sales should hit $325,000 this year, the partners say. Balliet is 29, and First (center) is 26. For more on Inc.com's 30 Under 30 List, click here.






Amos Winbush III – Founder of CyberSynchs.com
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Is it a game? Is it a social network? Does it really matter? Naveen Sevadurai, 28, and his co-founders at Foursquare are rocking it in the geolocation space. With more than 2 million users, the business is valued at nearly $100 million.
This 28-year-old Toronto entrepreneur created Sprouter to combat her own feelings of isolation. The Twitter-like social network lets small business owners connect, network, and advise one another. At last count, the site had 15,000 users.
Occipital’s founders created RedLaser, the highly popular iPhone barcode-scanning app, which they recently sold to eBay. They used the proceeds from the deal to hire three engineers who are now working on developing more cool products. The Boulder, Colorado, start-up, which was backed by the incubator TechStars, will post $2.5 million in revenue this year. Reddy is 26, and Powers is 27.
FEED Projects mixes style with a strong social mission. Profits from the New York City company's collection of canvas bags – some designs are simple, others are more ornate – are donated to fight hunger. With sales this year of $1.5 million, FEED has provided 56 million meals to children worldwide. Gustafson just turned 30. Bush, 26, is the niece and granddaughter of the former presidents.
Making blogging as simple as sending an e-mail is the goal at Posterous, a San Francisco start-up. The company developed technology by which users can automatically create a Web page when they send a post, a picture, or a video to post@posterous.com. The business has raised more than $5 million, and is backed by Y Combinator, the prestigious incubator. Agarwal just turned 30; Tan is 29.
This might not be the best time to be the brains behind LRMR Innovative Marketing & Branding, the company that manages the LeBron James brand. But Carter, who founded the business with James in Cleveland, Ohio, in 2006, has always fought the naysayers. He has already assembled an impressive portfolio of sponsors, which includes Nike, State Farm, and McDonald's, and hopes to expand the firm's client list, which, in addition to James, includes Minnesota Timberwolves guard Jonny Flynn.
To solve the “I have nothing to wear” problem, Hyman, 29, and Fleiss, 26, launched Rent the Runway, a website that helps fashionistas get their hands on designer clothing from the likes of Catherine Malandrino and Herve Leger, at a fraction of the retail price. Since launching last fall, the New York City company has registered more than 450,000 members, and is on pace to add 20,000 new members each week.
Brian Chesky, 28, Joe Gebbia, 28, and Nathan Blecharczyk, 27, have rooms to rent – lots of them. Their San Francisco start-up, AirBnB, allows homeowners with a little extra space to list and rent out their digs online. The company, a Y Combinator graduate, now has listings in nearly 5,000 cities in 142 countries.
One of Britain's most acclaimed (and precocious) foodies, Doherty, 21, leveraged his grandmother’s jam recipe to create a line of all-natural products. Sold under the brand name Super Jam, his fruit spreads are distributed widely in the United Kingdom. With sales of $1.1 million in 2009, the young Scot says his Edinburgh-based business will begin exporting to the U.S. in the near future.
David Graff, John Wirtz, and Brian Kaiser, all age 27, created software that lets coaches and players analyze game video footage remotely and securely over a laptop. Brett Favre, among others, used it when he played with the New York Jets. The Lincoln, Nebraska, company is on pace to gross at least $2 million this year, its founders predict, up from $475,000 in 2009.
Stephanie Kaplan, Windsor Hanger, and Annie Wang, all 21, turned a college fashion magazine into Her Campus, a website for students that features articles on everything from dating to surviving dull internships. Based near Harvard Yard in Cambridge, Massachusetts, the site covers 30 campuses, with more scheduled to launch this fall.
Watch out Ticketmaster. ShowClix, Dziabiak's Pittsburgh-based business, delivers tickets to concerts and events by e-mail and text message. The company will close 2010 with sales of $8 million, up from $4.5 million in 2009. Not bad considering that Dziabiak is just 23.
Biewald and Van Pelt, both 28, are seeking to make the world's contingent workers available online to the companies that need them to perform large volumes of simple tasks quickly and efficiently. Their San Francisco-based company, Crowdflower, has grown three-fold in the past nine months.
Amos Winbush III runs a company called CyberSynchs.com, which allows customers to synchronize data between their smart phones and their computers. Corporations also use it to pull information from the equipment of their mobile workers. The 26-year-old expects his New York City-based company to post more than $5 million in revenue this year—and perhaps as much as $12 million.
Whalen, 28, developed the AlterG anti-gravity treadmill with his father, a former NASA research scientist. The machine, which allows users to walk or run at just 20 percent of their actual body weight, is ideal for sports-injury rehab. U.S. soccer star Oguchi Onyewu, who used the treadmill to get healthy for the 2010 World Cup in South Africa, is a spokesperson for the company. Whalen projects $10 million in sales this year.
Tim O'Shaughnessy, 28, and Eddie Frederick, 29, founded this website, which provides users access to great local deals. Like competitor Groupon, they have raised big money: A total of $40 million from venture capitalists, which, they hope, will propel them to a revenue of more than $100 million this year (up from roughly $10 million last year.)
Abraham, 24, started San Francisco-based Milo.com to track online the availability and price of products at brick-and-mortar stores. Enter your zip code and the product name or SKU you’re looking for, and Milo will tell you where to find it in stock. The site saw its traffic grow by 70 percent each month in 2009. Mint.com founder Aaron Patzer is an investor.
Former University of Pennsylvania roommates Iqram Magdon-Ismail, 26, and Andrew Kortina, 27, started Venmo as a way to pay one another back for, say, a round of drinks or a tank of gas. Their venture-backed Philadelphia start-up operates a peer-to-peer mobile payment system that allows trusted friends to register and transfer money to one another securely.
Ian Hogarth, Michelle You, and Pete Smith, all 28, started London-based Songkick to allow music fans to easily search for, and track, concert dates of their favorite bands, purchase tickets to those shows, and share concert photos and reviews online. Another Y Combinator grad, the company has compiled more than a million concert listings and has landed more than $5 million in venture capital.
If you live in a busy city but crave the great outdoors, then Urban Escapes is a good bet for you. The New York City company arranges excursions—think skydiving, hiking, and tubing—for young professionals who want to flee their concrete jungles for a few hours or even a week. Josebachvili, 26, and Levy, 30, project $1 million in revenue this year, up from $250,000 in 2009.
This is not your grandma’s sewing store. CityCraft, the brainchild of Dallas entrepreneur Callie Works-Leary, carries designer fabrics that appeal to a new generation of sewers. Works-Leary projects $350,000 in revenue this year. To give back to her local community, she teaches classes at an area women's shelter.
As roommates at the University of North Carolina, Chapel Hill, Allis, 26, and Houghton, 29, founded iContact, an e-mail marketing company that counts a large number of small businesses among its clients. The Durham, North Carolina, business is on track to gross $39 million in revenue this year. It's also a B Corporation, which means it qualifies for a quasi-formal designation shared by socially-conscious companies.
Von Tobel, 26, started New York City-based LearnVest when she realized that there were precious few money-management resources for people her age. The site, which received $1.1 million in seed funding from executives at Goldman Sachs, has more than 100,000 users.
Is personal branding this generation's Woodstock? That's the founder of Boston-based Millennial Branding believes. Inspired by Tom Peters’ 1997 Fast Company article “The Brand Called You, Schawbel has created a mini-empire of books, magazines, blogs, and consulting services designed to teach his contemporaries the value of creating a personal brand.
McClure, 29, and his older brother tapped a family recipe to create their own pickle business. With facilities in the founders' hometown of Detroit and in Brooklyn, McClure's Pickles has gained national distribution through Williams Sonoma and Whole Foods. The company is on track to double revenues to $800,000 this year.
Schottenstein, 26, aims to democratize the world of bespoke suits by making them less expensive and more widely available. Astor & Black, his Columbus, Ohio, company, works with a field sales force of 82 independent reps around the country, and fulfills the orders they bring in at tailoring shops in Asia and in the U.S. The business grossed $11.3 million in 2009 and is on track to hit $22 million in sales this year, Schottenstein says.
A recent Stanford graduate, Garg, 22, founded Anapata, an online recruitment site for law firms that want to reach a diverse population of law school graduates. The company's analytics package for employers has proven to be as much of a draw as its recruiting services. Now she hopes to expand by reaching out to business school recruiters.
These brothers-in-law from Kansas City, Missouri, always felt a little left out of the wedding planning process. Their solution was The Man Registry, a website for grooms that eschews place settings for power tools and camping gear. So far, 25 retailers have signed on to sell merchandise on the site. Easter is 26, and Horner is 29.
To help companies launch, grow, and reinvent their brands through good, old-fashioned storytelling and innovative use of social media, Hansberger, 28, launched Motto Agency. Her Myrtle Beach, South Carolina-based company is on track for $600,000 in revenue this year.
These entrepreneurs loved wine but felt that no one was marketing it properly to their generation. So they started The Second Glass, a company with offices in Boston and Los Angeles that connects wine sellers to young consumers through a series of events called Wine Riots. Sales should hit $325,000 this year, the partners say. Balliet is 29, and First (center) is 26. For more on Inc.com's 30 Under 30 List, click here.










My next interview in NextStopIncome.com magazine will feature my childhood friend Robert Young.  Robert has always been a great bass player ! Robert Young and his good friend Steve Dixon head up the music band called 3rd Sun.  I’m so proud of Rob and Steve because they just released their first music CD and they are using the power of the internet to promote the CD.

If you would like to listen to a sample of some songs from the CD or if you would like to purchase the CD, check out the link below.

[image: ]


Just released the debut CD "3rd Sun-The Journey" , go to the link for info and purchases. Please read the INFO page, THANKS. Website: http://www.3rdsunproductions.com/, or info page http://www.facebook.com/pages/3rd-Sun/136993749659454?ref=ts


More photos of the $135 million dollar house:

The house is 56,000 sq. ft. with 15 bedrooms, 16 bathrooms, a beauty salon and barbershop and a staff of 12 to overlook the maintenance of the property.  In my opinion, this is not a house, it’s a resort.
[image: ][image: ][image: ]


If you’re interested in Affiliate Marketing, FeedFront.com is a great magazine that focuses on Affiliate Marketing and it’s a free online magazine.  I recommend that you check it out!
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Editor-in-Chief – Russell Handy book recommendation

Dan Schawbel has created a mini-empire of books, magazines, blogs, and consulting services designed to teach people the importance of  creating your own personal brand.  Dan runs a great blog called
personalbrandingblog.com, also check out Dan’s personal branding online magazine from his blog website.
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