BARBARA ARMSTRON S
L fg  _|W Centr: >
. N Bayview/Post Road/Bridlepath
I MR E N A G Y o 1354 $3,492,000 M (21) ¥
OIo ORe3 ateCe I O ’(,3‘
A0
(e Wilson Ave. el York Mills Rd.
Woge
i Araae -Y- o) o Teddington Park
. ~ D ~ Ledbury Bedford Park ::g%ls II-:OIIOW/
$2,102,000 \J $1,734,000 ¥ e Valley
entral Toronto neighbourhood o)V =f 36) Vv $3,804,000 M (11) N ®
— Golfdale
i Wanless Park
Uctobe 018 tac 9 $1,927,000V (10) <->
JE B DE 0 . Lawrence Avef W. °°‘ Lawrence Ave. E. 4
2fl John Ross % .
Glencairn 2l Robertson [Lawrence Park %, !
$2,484,000V | 2,464,000 \ $3,234,000 1 (9) » ® %
5 = (13) 0 Blythwood
o -_ 0 y 0 old g Briar Hill
ge from previous quarte &[] Allenby oronto Sherwood Park Glenvale
®=A ge not ind Xe 0 ge.( Ple $2,016,000 51,528,000 $1,258,000 ¥(13) ¥ .
0 or de (15) N @ K
. Eglinton Av Eglinton Ave. E. -
states South Eglinton g
,149,000 <
(13)4f $1,590,000 ¥ 2 Leaside o
(28) g $1,854,000 N
Forest Hill Merton Street (34) ’T‘ ....
512’5:19’000 0 Moore Park
_ (12) $2,523,000 ¥ (15) A
St. Clair Ave. W. . .
W- St. Clair Ave. W. ° . (TN
Oo“éas * . _ﬁ B> :
Forest Hill o 27 \Hwy 404
Bloor West Village / South S0 e &A
- $2,649,000% [ 3 S | Lot i
Baby Point &  High Park N /9%, © 3. Q
$1,569,0001 § $1,318,000 VeRorg L) @)52 Rosedale @ o
(15) ¥ 9) v® 58 $3,117,000 v N E
The Annex =5 (13) S 8
Bloor St. W. / Hwy 5 4 $1,662,000 J *s‘ §
o £ (32) Vv > ‘W The Danforth/
‘{3; Swansea|/ Riverside E Bloor St. W. / Hwy 5 % Riverdale Danforth_Ave/Hwy 5
5 $1,500,0q0 N b <W $1,170,000 ¥
¢ (e |, H (24)
¢ 2 ~] Cabbagetown
£ Lake sl $1,423,000%
Q0
$1,250,000 s| (o Gerrardst e
re Ve
o, O ‘ .
el Queen St W, Queen St. E.
o King St W, / \udal\'\"”l
. eLine . La\«,‘s\(\oreB
: CN.RA/GOT".a:‘?f}ek-e'S"‘?" ------ . p—
— 10 N Gafiﬁif;ﬁjj?fj 1 s 2
ROYAL LEPAGE : - < z
A rrnnnv RO A f < Beach <
: Sl $1,406,000 ¥ (63) M=
This map shows average selling prices for specific neighbourhoods. Figures are based b .
upon Toronto Real Estate Board Multiple Listing Service© statistics, and are simply an /--J Queen St. E.
indication of trends. They should not be applied to a specific home or situation. If you e L
wish to know changes and trends for your neighbourhood or street, please call Barbara g .
or Imre at your convenience. Stay tuned for more.

Royal LePage Real Estate Services Ltd., Broker




55 St. Clair Avenue West
Toronto, ON M4V 2Y7
Canada
Tel: 416-921-1112 (24hr.)
barb.imre@gmail.com

TorontoRealEstateCentral.com

**These maps represent the average
prices of freehold houses only. If you,
or someone you know, would be
interested in similar statistics for
condominiums, please contact us
directly.

Our strategic services have proven essential for hundreds of buyers
and sellers at accomplishing their financial goals and aspirations.
Contact us today for efficient, calm and practical help.

A very happy and prosperous
New Year to all!

Toronto is in the midst of a lot of changes. Notably:
deregulation, high-density rezoning and buyer demand has
led to a massive amount of condominium development that
continues to have a impact on the freehold housing market.
Newer buyers looking for low prices are faced with more
choice where there has been little before. This is reflected by
a lot of activity and rising prices in condos as well as relative
predictability in house sales.

Geographically, the further you get away from the chaos of
Yonge and Eglinton (the relative centre of the city) the busier
things are in terms of home sales.

Another important factor is that new housing developments
opening up in the 905 are bringing more choice to the
massive amount of buyers out there. Note that we are experts
at relocation and we work much more than downtown. All of
this is to be expected and is healthy.

SOME TRENDS THIS QUARTER

* Generally, pricing is still very high compared to 2 years ago,
particularly in premium neighbourhoods

* Eastern Toronto is experiencing a lot of activity, especially
away from Yonge

* Condo prices and volumes are increasing significantly

compared to freehold homes generally

The key to success in Real Estate is patience, and a keen
understanding of process and market forces. In all cases, our help
in deploying effective marketing strategies and managing rapid

turn-around of accurate information is necessary now more than
ever.



